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The World’s Travel & Entertainment Data Consortium 
The partners that power the Impact

300+ Major Brands

2.1B Global Profiles

Privacy-First Identity Graph

Real-Time Behaviors

including airlines, hotels, ota’s, meta’s, real estate, 
ticketing, dining, etc.

connected to real-time digital actions

linking identities using future-proof technology

to activate and enrich your marketing 
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Adara’s Global Footprint

70 M

24 M

485 M

298 M

23 M

1.3 B
Over 2.5+ Billion hashed 
emails

3 Billion travel
searches annually

180 Million air and hotel 
bookings annually

2.1 Billion rich profiles that 
include, on average:
30+ data points per profile

De-identified & aggregated transaction data
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What does this mean for Washington - Analysis over the past 12 Months
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Co-op Offerings
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o Leverage Adara’s 300+ real time data partnerships with 2.1Bn rich 
profiles to custom curate campaigns throughout the travel funnel to 
drive awareness and attributed bookings and revenue for your 
Destination partners

o Leverage Adara 1st and 3rd party data signals to engage active 
travelers. 

o Display Prospecting & Retargeting, Native, Pre-Roll Video 
& CTV (:15s/:30s) 

o Minimum investment: $10,000 ($5,000 min/month)
o Adara to add 20% match to all campaign buys
o State of WA match - $2,500 per campaign buy
o Pricing structure on slide 9 – all campaigns can be tailored based on 

partner budget above the $10k // $25k minimum

https://adara.com/
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Ad Units: 
o Standard Display, Native, Video
Campaign Management: 
o Adara will manage 100% of program 
o Adara will design custom campaign with industry partners -

includes full execution and reporting 
Development: 
o Adara can design custom program for each partner based on 

State of Washington Tourism targeting parameters 
o Partner customization is accepted 

https://adara.com/
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Co-Op Campaign Rates

Medium Minimums Adara Match WA Match

Display
$5k a Month/

$10k Minimum buy                                        

20% $2,500

Native 20% $2,500

Pre-Roll Video 20% $2,500

CTV Recommended $25k buy 20% $2,500

• Campaigns can be scaled up from minimums // Additional State of Washington match to be confirmed

https://adara.com/
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Targeting & Strategic 
Capabilities
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We Offer Unique Targeting Strategies to Fit Your Needs
We’ll help you determine the best audiences to hit your goals

01.

02.

03.

04. 09.

06.

07.

08.

In Market Audiences
People who are searching for specific 
destination(s)

Flight Market
People who are searching for 
destinations not within driving distance

AI Audiences
Audience created with artificial 
intelligence designed to achieve your goal

Past Visitors
People who traveled to your destination 
in the past

Travel Party Sizes
People who are traveling alone, as a 
couple or as a family

High Yield Travelers
People who have a potential spend 
higher than most

Business Travelers
People who are searching for a trip to 
take for business 

Days of Week Bookers
People who typically book on the 
weekends and/or Weekdays

05. Outdoor Enthusiasts
People who search for destinations with 
an abundance of outdoor activities

10. Attraction Goers
People who have been to concerts, 
shows and games
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Speak to Travelers, Not Just Searchers

Basic
Below 300

Mid
300-600

Elite
Above 600

ADARA 
Traveler 
Value 
Score

3+ 
trips/mo

2+ Elite 
Statuses

Mostly 
Book Direct

$60K+ 
per yr.

OTAs & 
Book Direct

1-2 
Trips/mo

Elite 
Loyalty Status

$15K - $20K 
per yr.

2-3
Trips/yr

No
Loyalty Status

Primarily Research 
on OTAs

$1K - $5K 
per yr.

Travel Value Score (TVS): Like a Credit Score for Travelers
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Adara + Commerce Signals
Targeting + Measurement on spend using credit card data

Visa, Mastercard & Discover

In-store, online & in-app 
purchases

Credit, debit and private label 
cards

195m individuals

Data feed to Commerce Signals

Aggregated Commerce Signals Wallet View

40m households



Adara now offers transaction-based data to help marketers reach and target key segments in travel and entertainment.

Types of audiences 
you can target with 
transaction-based 

data

Airlines

Biker/Mountain Biking

Cruises

Historic Spend 
In-Market

Golf Enthusiasts

Drive Markets

Shopping

Car Rentals

Wellness Travelers

Hotels

Adventure/Outdoor

Live Entertainment

Short Term Rentals

Boating

Frequent 
Updates

Ensure the best reach 
with attributes 

refreshed every month

Custom Audiences
Create bespoke audience 
segments based on over 
500 spending attributes

Rich Data Set

Access a wealth of data. Adara 
combines transaction data for 

475M verified identities and over 
195M individuals

Precise 
Targeting

Reach the right audiences by 
leveraging consumers’ past 
credit/debit card purchases

These audiences are available exclusively with Adara’s managed media services.

Reach bespoke audience segments based on purchase history
Transaction-Based Audiences



An audience that is regularly re-optimized using machine learning to be the
most likely to achieve your specific goal(s) at a given time.

How is this different from a “regular” audience? A regular audience is not
optimized for a specific customer goal - it either selects audience members
based on criteria on the transaction, or it selects audience members based
on a generalized score

Why use an AI audience instead of a regular audience? Because it will 
perform better due to optimal construction. 

The Basics | Why are AI audiences better
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Performance Scalable

● 3-20x better 
performance than 
competing audiences

● Automatic & 
sustained 
performance over 
time

● Easily scaled up and 
down based on 
performance 

● Non-scored 
audiences will get 
turned off if they don’t 
perform

Insightful

● Better understanding 
of what drives 
performance

● Visible  guidance on 
potential performance

Differentiator

● Building custom AI 
audiences for client 
are proprietary

● Custom solutions for 
every objective

● Our unique data set 
makes it possible

The Basics | Why Our AI Audiences Are Better



Types of AI Audiences (determined by your goal)

Booking 
AI Audience

Predict high affinity individuals 
who will likely convert in the 

next X* days 
(best default audience)

Prospecting 
AI Audience

Site Visit 
AI Audience

Predict high-likelihood 
individuals who will search or 

book in the next X* days

Predict high-likelihood 
individuals who will engage in 

any activity with the client, 
which includes, but not limited 

to, site-visit, search, book, or 
membership sign up in the next 

X* days 

*X is the attribution window that we use for modeling, and is typically 14 days.

Create Your Own
AI Audience

We would be happy to learn 
about your specific goals and 
create a custom AI Audience 

to achieve those goals

*$50K Campaign Minimum
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We Target People, Not Just Devices
Adara data can be activated across the most popular channels

Display

Video

Native

Connected TV

Social

Mobile
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Adara Placement Formats

Tablet

300x250, 728x90, 160x600, 
& OTHER STANDARD 

IAB AD SIZES

Smartphone

300x250, 320x50, 
& OTHER STANDARD 

IAB AD SIZES

Desktop

300x250, 728x90, 160x600 
& OTHER STANDARD 

IAB AD SIZES
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Adara Video Options

MOBILE INTERSTITIAL FACEBOOK 
NEWSFEED VIDEO

IN-STREAM VIDEO
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Post-Campaign Analysis
Includes actual flight and hotel booking data for your campaign
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Post-Campaign Analysis
Report on metrics that matter
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Attribution / Measurement 
Solutions
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Data Matching Process
Log files are like a receipt of who saw your ads…

All Visitor 
Searches & 
Bookings

Exposure 
LogsExposed 

Visitor 
Searches/ 
Bookings

Process

● Adara matches to logs
● Finds all searches & 

bookings of users that 
saw your ads

● Reports on:
○ ADR
○ Orgin
○ Booking window
○ Length of stay



Adara private & confidential

Adara’s Connected TV Measurement Report
A simple way to understand if someone booked a trip to your destination after viewing your CTV ad. 

Access to metrics across flight and hotel data:

Flight Totals   

Total Flight Bookings
Total Flight Searches

Total Estimated 
Travelers

Total Estimated Nights

Hotel Average 

Average Length of Stay
Avg. ADR

Avg. Number of Travelers
Avg. Advance Purchase

Revenue per room
RevPAR per room

Flight Average 

Avg. Length of Stay
Avg. Number of 

Travelers
Avg. Advance 

Purchase

Top Flight Origin
Top Alternate Flight Booked Destination

Top Alternate Flight Searched Destination

Hotel Totals      

Total Hotel Bookings
Total Hotel Searches

Total Estimated Travelers
Total Estimated Nights

Total Estimated Revenue
Total RevPAR

Top Hotel Origin
Top alternate Hotel booked destination

Top alternate Hotel searched destination 

Flight Data Hotel Data
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Adara’s Destination Expenditure Insights
How does this differ from spending reports of the past?
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Post Campaign : Campaign Measurement Expenditure Reports
Where are visitors spending in the destination in relation to my marketing?
See sample report here

https://adara.box.com/s/ptatkvuu631g0muf6q6kv5hkmm9t3uvw
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Understanding Visitor Spending
Where are they spending the most?
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Understanding Visitor Spending
Unlock the power of all your digital partners and more
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CHEERS!

Charlie Littlejohns
VP of Sales, Tourism
520-396-0590
Charlie.Littlejohns@Adara.com
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